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What Big Oil Doesn’t Want You to Know
Mark Schmidt, Chairman of the Board of Directors

Almost on a daily basis, we hear or read negative press about our industry. The majority of this originates from BIG OIL or the GROCERY MANUFACTURERS
ASSOCIATION (GMA) and is based on fallacies and half-truths made by both of these organizations. Let’s talk about some facts that both BIG OIL and the GMA
never talk about.
Through the production of crude oil, there are other products such as natural gas which are extracted and not needed in the refining process. This is not at
all dissimilar to our process of ethanol production when we grind corn to make ethanol. However, there is one material difference, we turn these other products
(co-products) such as distiller grain and corn oil into revenue streams. Ultimately there is no waste except for the steam and carbon dioxide from the fermentation
process that goes out the stack.
BIG OIL is not as efficient and certainly not as environmentally conscious. The Bakken formation in western North Dakota is not unlike any other oil field where there are huge amounts of
natural gas recovered in the process of drilling for crude oil. They contend it would be cost prohibitive to set up the infrastructure to capture this “waste” (natural gas). What is their solution?
They simply “flare” (burn) this fuel into the atmosphere. This represents a waste of precious resources as well as additional carbon emitted into the atmosphere. Recently, through the online
version of Prairie Business Magazine, we became aware of just how much natural gas is flared (wasted) on an annual basis in North Dakota. After some rough calculations, we determined
that they could have…
• Met the needs of nearly 1.3 million households in the US or roughly the number of household in either Los Angeles or Chicago.
• Fueled roughly 35 ethanol plants in the United States with individual capacities of 100 million gallons of production per year for a total combined production of 3.5 billion gallons
annually. This is equal to approximately 25% of the entire ethanol production in the US.
• Equipped 100,000 retail gas stations to sell E15 (15% ethanol and 85% gasoline) or approximately 75% of the total number of retail stations in the United States.
The Grocery Manufacturers Association contends that the increase in the costs of our groceries at the grocery store is due to ethanol production from corn. The following facts dispel this
myth and show the impact that the cost of corn has on the price of everyday food items.
• Corn Flakes: The cost of corn accounts for $0.086 of the total cost of a box of Corn Flakes.
• Soda pop: The corn syrup accounts for $0.10 of a 2-liter bottle of soda.
• Beef: The cost of corn accounts for $0.278 per pound of beef.
• Pork: The cost of corn accounts for $0.385 per pound of pork.
• Chicken: The cost of corn accounts for $0.278 per pound of chicken.
• Milk: The cost of corn accounts for $0.193 per gallon.
(Facts based on $6.00 per bushel corn provided by the National Corn Growers Association.)
In 2011, the United States Department of Agriculture disclosed that of every dollar spent on food; approximately $0.116 of the raw product is associated with farm costs. In fact, transportation
and energy costs (fuel) along with processing and packaging account for 3 times of your food dollar than agriculture does. As you can see, it’s not the farmer who is driving the food costs
and profiting. It is Big Oil and the Food Processors.
Once again, ethanol seems to get the blame from Big Oil when, in fact, they are the ones that are directly causing and profiting from high food prices and they employ careless and wasteful
recovery techniques when producing their product. It’s time to fight back.
As you know, the Renewable Fuel Standard (RFS), which was established in 2005 to help the United States become less dependent on foreign energy, is currently under attack. Big Oil
has launched a $60 million dollar ad campaign which is full of lies and misleading information about ethanol. It’s time we protect our investment. I am urging every shareholder to contact
your Senators and Representatives in your respective states and ask them to continue to support ethanol and the RFS and let us continue down the road of “ENERGY INDEPENDENCE”.

Where’s Our Grocery Rebate

James A. Seurer, Chief Executive Officer
Over the past year or more, the ethanol industry has been blamed for the rise in the price of everything from “soup to nuts”. Unfortunately, the supposed
role of ethanol in the rise of food and dining prices has been well publicized in many major editorials and publications. This propaganda is being fueled by our
Big Oil opponents as well as those in the “Big Food” industry. Their attacks on your investment in renewable fuel grown and produced in rural America has been
relentless and more concerning is the fact that there is increasing evidence that consumers actually believe the happy hoopla they are spreading. As examples,
we’ve heard that ethanol has driven up the price of soda beverages. We’ve seen higher dairy prices and heard that the reasons they have increased substantially
is due to the increased demand for corn. As ridiculous as it sounds, the rise in the price of chicken wings just prior to last year’s Super Bowl was tagged to our
renewable product. More recently, we’ve been blamed for the rise in menu prices at restaurants.
Rather than admit to you that they have been unsuccessful in their efforts to control and manage their rising transportation (diesel), packaging, and labor costs, the Grocery Manufacturers
Association and other related restaurant industries would rather irresponsibly place the fault on someone else. In this case, their target has been the ethanol industry and, more specifically,
the fact that we use corn as our feedstock. To link their own inefficiencies to an ingredient (a bushel of corn) which is such a very small part of their business equation, is inexcusable. We
know their true motivation for hiking prices is to create higher profits and they have figured out that they can easily take advantage of the record corn prices that resulted from the drought of
2012 to pin this one on us.
But wait a minute...perhaps we should play along with them! For argument’s sake...let’s assume they are correct. Let’s pretend that the cost of food and restaurant dining is tied to the
price of corn and that the ethanol industry is at fault for the increase of the past year or two. Assuming that is true...now that the corn and ethanol markets have plummeted by more than 50%,
shouldn’t we see prices on groceries such as soda beverages, meat, dairy products, and even chicken wings drop as well??? Can we expect to see menu prices at restaurants and fast food
joints drop to pre-2012 or lower levels too??? How many of us really believe this will happen??? That’s right...it’s not going to happen!!! AND the argument that the rise in food and dining prices
is connected to the ethanol industry is not valid either. I challenge everyone who is reading this article to request a “lower corn and ethanol price” discount on their next purchase at their
grocery store or restaurant. What do you think your likelihood of success with this request will be?

“Flex Fuel Friday” is Here!

GLE is sharing the good news about higher ethanol
blends, flex-fuel vehicles, and promoting locations with flex
fuel pumps through its new “Flex Fuel Friday” promotion.
Every Friday, GLE selects a different gas station that sports
flex fuel pumps in its Watertown/Mina trade territories.
For one hour on Friday, anyone refueling with a blend of E-15 or higher will receive
a $0.50 per gallon discount and those refueling with a blend of E-85 will receive a $1.00
per gallon discount. Locations are advertised on local radio stations and the program is
expected to run through the month of October.
“We know there are people out there who have a flex fuel vehicle but are not using
ethanol,” says Marcy Kohl, Manager of Corporate Administration. “We want to get
people more aware of ethanol blends, especially E-85, and comfortable with its use in
their flex fuel vehicle.”
To find out where and when GLE’s Flex Fuel Friday promotion will be each week,
“Like Us” on Facebook, “Follow Us” on Twitter or listen to selected radio stations in
Watertown and Aberdeen.
RIGHT: GLE’s Tyler Austad visits with Watertown Mayor Steve
Thorson about higher blends of ethanol during Flex Fuel Friday in
Watertown, SD. BOTTOM: Customers in Watertown lined up for Flex
Fuel Friday where they received $0.50 to $1.00 off ethanol blended fuels.

GLE Hosts New Holland Field Day

GLE shareholders had an opportunity to kick the tires and check out shiny new farm
equipment during Watertown’s first-ever New Holland Field Day held August 1 at GLE’s
Watertown facility. The event was part of New Holland’s partnership with Growth Energy
and GLE to promote ethanol and reward farmers at the same time. When a qualifying GLE
producer/member purchases a new piece of New Holland equipment, not only do they
receive a significant discount, but New Holland also donates a sizeable sum to Growth
Energy which, in turn, is used to promote the ethanol industry.
The Field Day included guest speaker Lucas Lentsch, the South Dakota Secretary
of Agriculture who talked about the importance of ethanol to our state and local
economies. As an Iraq Freedom Veteran, Lentsch reiterated his appreciation for the
American made fuel and why it’s so important for our nation to lessen its dependence
on foreign oil. Other speakers included representatives from Syngenta, New Holland,
Growth Energy, as well as GLE. Guests had the opportunity to speak with representatives
from Hurkes Implement, a New Holland dealership in Watertown, about the performance
of the new equipment. Members could even get into a New Holland combine and take it
for a test drive.
GLE producer/members who were unable to attend the event can still utilize an
equipment discount card they received in the mail. The card is good at any New Holland
dealer until February 2014. For more information, contact Marcy Kohl at 605-882-8480.
LEFT: South Dakota Secretary of Agriculture, Lucas Lentsch
speaks to shareholders during the “New Holland Field Day”
event in Watertown about how we need to lessen our dependence
on foreign oil.
RIGHT:
Secretary
of
Agriculture Lucas Lentsch
drives a New Holland four
wheel drive tractor during
the New Holland Field
Day event in Watertown.

“Step Up to the Plate”

Growth Energy and Glacial Lakes Energy (GLE) are calling on all ethanol supporters
to “Step Up to the Plate!” The “Step Up to the Plate” initiative was recently launched by
Growth Energy, an industry trade organization that represents producers and supporters
of ethanol, in response to a negative advertising campaign by the American Petroleum
Institute (API) or “Big Oil”. The initiative encourages ethanol supporters to speak up in
favor of ethanol and back up their support with dollars.
GLE, a member of Growth Energy, has provided a link on its web site,
www.glaciallakesenergy.com, to an anti-ethanol advertisement that API is running
across the country. The American Automobile Association (AAA) was mentioned in the
ad as being opposed to ethanol. However, AAA South Dakota issued a news release
saying the ad inaccurately portrays AAA as anti-ethanol and the organization has now
posted a correction on its website. “AAA South Dakota remains a strong supporter of the
development and use of alternative fuels such as ethanol,” according to the AAA release.
“API has made no secret that they will be coming after the ethanol industry,” says
GLE Manager of Corporate Administration Marcy Kohl. “They have deep pockets and they
know the ethanol industry does not.”
In fact, Kohl says for every $600,000 the petroleum industry spends on negative
messages, the ethanol industry has only $10,000 with which to respond. “Because we are a
relatively young industry and profitability is not nearly as robust as Big Oil enjoys, we have
limited funding and resources. We need to get the supporters of ethanol—whether corn
producer, seed salesman, or anyone positively impacted by ethanol—to “step up to the
plate” and help us,” says Kohl. “We want supporters to be in front of their congressional
delegation asking for their support and no changes be made to the RFS.”
To help supporters, GLE has placed a “Step Up to the Plate” tool kit on its web site. That
tool kit includes a letter that can be signed and sent to elected officials in Congress or tips
for writing an original letter. “You may only be one voice, but voices together can make a
big difference,” says Kohl.
Kohl adds that GLE and Growth Energy will be looking for financial support to help
fund an ad campaign to counter API’s negative attacks. “This fight comes to the invested
stakeholder—and all of those who have benefitted from the ethanol industry in South
Dakota,” says Kohl, who is serving as the contact person for the “Step Up to the Plate”
effort in GLE territory. For more information, contact Kohl at 605-882-8480.

South Dakota Offering Blender Pump Grants

The State of South Dakota is again providing grants for retail fueling stations that
install ethanol blender pumps. In its third round of funding, the South Dakota Governor’s
Office of Economic Development is allocating $500,000 to the program for fiscal year 2014.
Funding for the grant program is made possible by a partnership between South
Dakota Ethanol Producers and the State of South Dakota. Grant awards up to $25,000 are
available for installation of a station’s first blender pump, and up to $10,000 for installation
of each additional pump. There are currently 75 retail gas stations throughout the state
which have taken advantage of the program.
For more information about the Ethanol Infrastructure Incentive Program, visit
www.sdreadytowork.com/blenderpumps.aspx.

Ethanol’s Boost to SD Economy

A study recently released by the South Dakota Ethanol
Producers Association (SDEPA), of which GLE is a member,
reveals that the ethanol industry has a $3.8 billion-plus
impact on the state’s economy. That’s more than a $2 billion
increase from 2004 when the state’s ethanol industry was in
its infancy.
According to the study titled, “The Economic Impact of the Ethanol Industry on the
South Dakota Economy in 2012”, the ethanol industry includes 15 ethanol plants and has
grown more than 441% in sales of ethanol and distillers grains since 2004, estimated to be
in excess of $2.983 billion. South Dakota is the 5th largest ethanol production state with
about 7% of the nation’s ethanol production.
Corn basis and land values have also increased. Indirect business tax revenue from
the state’s industry in 2012 was more than $18.5 million, while the industry contributed
about $200 million in direct value added to the state economy. In 2012, the industry
employed 1,900 people with an average annual salary of about $60,000, an increase from
473 employees in 2004.
The study, conducted by Dr. Gary Taylor, Associate Professor of Economics, and Dr.
Lisa Elliot, Assistant Professor of Economics, both at South Dakota State University, also
refers to 2005 research that showed that ethanol plants which are located further from
terminal markets can have a larger impact on local corn prices. Prices in an 82 mile radius
of Watertown, for instance, were 14 cents higher per bushel than in 2005.
GLE’s CEO Jim Seurer was not surprised by the statistics. “This study amplifies the
importance of this industry to our state and every South Dakota resident should be proud
of what has been accomplished in such a short time. With our lower population, this is a
perfect example of how we’ve been able to take a product grown locally, add value, and
then “export” it throughout North America and the entire world.” South Dakota produces
just under 1.0 billion gallons of ethanol and uses around 50 million gallons for its own use.

Mina Celebrates 5-year Anniversary

It has been just over five years since GLE’s Mina facility began its first grind of corn on
June 18, 2008. GLE is planning an open house celebration complete with a short program,
tours of the facility, and lunch on October 1, 2013. Here are a few facts and figures about
the Mina plant production during the past five years:
• Mina has ground more than 195 million bushels of corn.
• Mina has produced more than 500 million gallons of ethanol.
• Mina has produced more than 1.5 million tons of distiller grain (feed).

GLCP Posts Another Strong Quarter

Financial Report for Three Months Ending
May 31, 2013 (unaudited)
In Millions

Total Assets
Total Liabilities
Net Worth

Net Income for Quarter

$214.4 Current Assets
$75.0
$89.1 Current Liabilities $20.2
$125.3 Working Capital
$54.8

$7.1 Net Income to Date

$9.2*

• If a car averages 23.8 mpg, Mina produced enough ethanol to fuel every car and
truck in South Dakota for over 14,000 miles.

* Net income from operations for the third quarter totaled $9.2 million. When offset by a one-time $2.1 million non-

• The total amount of ethanol exported from Mina is nearly 180 million gallons to
thirteen (13) countries including Canada, Mexico, Brazil, Peru, Nigeria,
Netherlands, United Kingdom, Germany, Spain, Sweden, Finland, Philippines and
India.

Glacial Lakes Corn Processors’ (GLCP) reported strong earnings for the third quarter
ending May 31, 2013, resulting in a net income of $7.1 million, up from $2.2 million in the
second quarter of the company’s 2013 fiscal year. Competitive markets in both ethanol and
distillers grains, along with strong performance from both plants, combined to create a
solid financial report.
“The ethanol marketing environment had been very strong,” says Rob Sauer, Interim
Chief Financial Officer. Key drivers to increased margins included depleted ethanol stocks,
reduction in ethanol production, corn supply, and ethanol pricing.
Bert Magstadt, Director of Energy Commodities, credits the improved margins to
depleted U.S. ethanol stocks, which were at an all time low in July of 2013, and the slowdown or shut-down of ethanol plants in other parts of the country. “U.S. ethanol production
was capped at an annualized rate of about 13.5 billion gallons,” explains Magstadt. Lowerthan-expected ethanol imports from Brazil during the second quarter, as well as increased
demand for gasoline, played a role in improved margins as well.
A stable regional corn market helped drive profits, says Brad Schultz, GLE’s recently
hired Director of Commodities and Risk Management. “GLE benefitted from adequate local
corn supplies in contrast to the overall dwindling U.S. corn stock situation,” says Schultz.
“In addition, while corn prices were closely related to ethanol prices in March and April,
during May ethanol pricing led corn pricing, providing a better margin opportunity.”
Director of Operations, Frank Moore stated that the excellent performance from both
the Watertown and Mina facilities—including ethanol yields, gallons output and efficient
moisture management—were also critical to the positive financials. “In terms of plant
performance, this has been one of the most successful quarters in the history of the
company,” says Moore.
He explains that GLE, in the first nine months of this fiscal year, witnessed a combined
plant production increase of almost nine million gallons of ethanol over the same period
in 2012. Major capital projects during the past year, including the installation of corn oil
separation equipment in both Watertown and Mina and installation of particle sizing
technology in Mina, have had major impacts.
“We invested roughly $2.5 million in oil separation equipment in each facility,” says
Moore—an investment that is generating another half million dollars per month per plant
in additional revenue. The particle sizing technology that started in April at Mina is also
paying back with significant improvement in the volume of ethanol and corn oil produced,
and in overall plant energy and operating costs, says Moore. The same technology will be
installed in Watertown before year-end; in addition, he explains.
Sauer says that GLCP’s balance sheet is at optimum health due to strong earnings for
the past two quarters and cyclical low summer corn inventories. Schultz explains that
while GLE’s regional supply of corn remains better than the rest of the U.S., supplies are
dwindling. “We’re confident we’ll have adequate supply of corn through August, but our
team will definitely be more challenged to find corn supplies until new crop comes in,” he
explains. “We’re simply going to have to work harder.”
Magstadt expects margins will narrow when harvest begins and those ethanol plants
that have either been running at lower capacity or shut down will come back to full
production. “Production is going to increase, Brazilian imports will be flowing in and we’ll
start to see ethanol stocks start to increase,” says Magstadt. “When that happens, we can
expect to see margins narrow.”

Ariel view of Glacial Lakes Energy, LLC – Mina, SD

GLE: A Proud Farm Rescue Sponsor

Glacial Lakes Energy is a proud sponsor of Farm
Rescue, a non-profit organization that provides
planting and harvest help for farm families that have
experienced a major illness, injury or natural disaster. The organization’s field workforce is
comprised entirely of volunteers and the operations are funded solely by donations, business
sponsorships, and grants.
If you are interested in finding out more about GLE’s support of Farm Rescue, go to the
home page of www.glaciallakesenergy.com for a link to the Farm Rescue video. In the past few
years, Farm Rescue has assisted farm families throughout GLE territory from Java to Aberdeen
and from Howard to Madison, MN and into southern North Dakota.
If you know a farm family in need of Farm Rescue’s help, contact the Farm Rescue office
directly at 701-252-2017.

Brad Schultz Joins GLE Team
Brad Schultz has joined Glacial Lakes Energy, LLC as Director
of Commodities and Risk Management. According to CEO Jim
Seurer, the newly created position is intended to bring even more
focus to ensure that margins are being managed to maximize
financial performance and, ultimately, provide more benefit to
GLCP shareholders.
“Brad comes to us with more than 30 years of experience
in various commodity fields including other segments of corn
processing as well as the grain trade. He will provide leadership to the entire commodities
department as well as risk and margin management functions and we are extremely excited to
have him join our team.” says CEO Seurer.
Schultz began his career in Minnesota with Pillsbury, and has continued to build his
resume with positions at companies ranging in size from Lansing Trade Processors in Overland
Park, KS, to Minnesota Corn Processors in Marshall, MN, and Con Agra.
“I’ve been involved with pretty much all segments of commodities that relate to Glacial
Lakes Energy’s business,” says Schultz, including a broad background in grain asset and
elevator management.
An Ohio native, Schultz has also lived and worked in Minnesota, Missouri and Tennessee—
as well as South Dakota. He lived a few years in Brookings as a child when his father was an
economics professor at SDSU in the 1960s. He says he’s happy to be back in the Midwest. “I
had been to Watertown a handful of times and I liked it,” says Schultz. “The Midwest is a good
place to be.” He’s also happy to be back in the commodities business after a period of semiretirement. “It’s a cyclical industry,” says Schultz, “and I like the challenge of getting all you can
in the good years and managing the best you can for the inevitable down cycles.”

cash write-off of a prior year tax receivable through consolidation, the company experienced net income of $7.1 million.

GLCP Stock Prices

Stock values have been improving! Active trades are shown online at
www.AgStockTrade.com with current values in the $0.50-$0.55 range. Please call into
our office and talk to Jessi Eidson, Membership Coordinator, or contact AgStockTrade
directly at 800-859-3018.

Stay Up to Date on Your Investment!

Would you like to be kept up-to-date on the latest news about Glacial Lakes Energy and
the ethanol industry? Please send us your email address to receive regular communications,
“Like Us” on Facebook, or “Follow Us” on Twitter. To be added to our email list, please
contact Jessi Eidson, Membership Coordinator at jeidson@glaciallakesenergy.com or
605-882-8480.

“Like Us” on Facebook

“Follow Us” on Twitter

GLACIAL LAKES ENERGY, LLC
P.O. Box 933
Watertown, SD 57201
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Cautionary Statements Regarding Forward- Looking Statements
This document contains forward-looking statements involving future events, future business and other conditions, our future performance and our expected future operations and actions.
In some cases you can identify forward-looking statements by the use of words such as “believe,” “expect,” “anticipate,” “intend,” “plan,” “estimate,” “predict,” “hope,” “should,” “could,” “may,” “future,”
“continue,” “potential” or the negatives of these terms or other similar expressions. These statements are based on management’s beliefs and expectations and on information currently available to
management.
Forward-looking statements are only our predictions and involve numerous assumptions, risks and uncertainties.  Important factors that could significantly affect future financial condition and results
include, among others, operating margins in the ethanol industry, the rapid pace of expansion in the industry, the cost of corn and the price of ethanol, changes in ethanol supply and demand, changes
in current legislation or regulations that affect ethanol supply and demand, disruptions to infrastructure or in the supply of raw materials, the results of our risk management and hedging transactions, and
ethanol industry valuations generally.   
Our actual results or actions may differ materially from those set forth in the forward-looking statements for many reasons, including events that are beyond our control or assumptions not proving to
be accurate or reasonable. We caution you not to put undue reliance on any forward-looking statements, which speak only as of the date of this document. We cannot guarantee our future results, levels of
activity, performance or achievements.
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